Photo Story Contest

Partnership offer 2026
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Partner with us

Onewater invites you to partner
for our 6th Annual Photo Contest:
Walk of Water, convened in stra-
tegic partnership with the
UNESCO World Water Assess-
ment Programme. This is not just
a photography competition; it Is a
global advocacy engine, aligned
with the UN World Water Devel-
opment Report and packed with
powerful stories capable of
reshaping global water conver-
sations.

ENHANCE YOUR VISIBILITY at
esteemed venues such as the
UN/UNESCO headquarters, uni-
versities, and museums. Your
brand will be featured promi-
nently across all contest materi-
als and exhibitions.

ACCESS ORIGINAL IMAGERY
archive of over 12,000+ photo-
graphs from around the world,
including those taken by Sony
and/or World Press Photo Award
winners. Use unique content for
corporate, JEINGEEEHEEH. ' CF
non-commercial purposes.

FUEL GLOBAL DIALOGUE with
the best stories and bring crucial
water issues to the forefront.
Help us enable new content,
expanding the reach of the con-
test and amplifying its message.

Supported by MPB, the European
Imaging Group, the Asian Devel-
opment Bank, the Interamerican
Development Bank, City Adminis-
trations and a growing network
of regional sponsors.

unesco

World Water
Assessment Programme

The UNESCO World Water
Assessment Programme (WWAP)

onewater.

many stories
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(Social Enterprise)

Photo: The color of oblivion Isla de Toas,
Venezuela © Ernesto Jose Perez
Ramirez



Motivation

MYTH | There is a modern delu-
sion that facts alone can inspire
behavior change. But no one has
ever been truly swayed by a pie
chart. As humans, we are not
wired for statistics; we are wired
for narrative. Our ancestors
gathered around crackling fires,
not PowerPaint presentations. It
was the stories that bound them
together, gave them

meaning, and drove

them to act.

GAP | Data informs, but imagery
captivates. In the global water
sector, there is a critical story we
are failing to tell effectively: the
visceral, human reality of how
water underpins our existence,
including public health, eco-
nomic growth, biodiversity con-
servation or climate change
adaptation. We often speak In
cubic meters and infrastructure

deficits, losing the audience in

the scroll.

SOLUTION | The Walk of Water
bridges this gap. Imagine a world
where water connects, not just
as a resource, but as a shared
narrative. Through our work, we
break down complex issues,
visualize data and invite commu-
nities to share their own water
stories, amplifying them beyond
text, borders and languages.
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Some of our Sinking islands,
. changing lifes §
published

Panama © Edu Ponces
favourites

*Click to read full stories online.

Available in up to 15 languages,
incl. Amharic, Arabic, Chinese,
English, French, German,
Italian, Hausa, Hindi, Nepali,
Portuguese, Romanian, Russian,
Spanish
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Eternal Peaks, Fadinlce '

Nepal © Chris Bierl
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https://onewater.blue/article/eternal-peaks-fading-ice--eda40779
https://onewater.blue/article/somaliland-no-news-of-rain-d7e4c4d1
https://onewater.blue/article/queual-raymi-a-festival-of-water-trees-and-community-in-the-peruvian-andes-a874fcc3
https://onewater.blue/article/sinking-islands-changing-lifes-422d6406
https://onewater.blue/article/the-epic-of-king-gesar--4a0b7945
https://onewater.blue/article/helping-girls-stay-in-school-a-case-in-uganda-26681c4e
https://onewater.blue/article/sculpting-artificial-glaciers-e8cec85f
https://onewater.blue/article/-a-blanket-for-the-presena-glacier-046c382d
https://onewater.blue/article/building-climate-resilience-and-empowering-rural-communities-in-mongolia-4c4b8b3c
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The Journey so Far

Since our inception in 2021, the
Walk of Water has evolved from a
volunteer passion project into a
global institution.

i 2021/2022

Groundwater

2022/2023

Partnerships & Cooperation

m 2023/2024

Peace & Prosperity

" 2024/2025

Water Towers

= 2025/2026

|dentities

GROWTH | From >100 amateur
submissions in Year 1 to over
600+ professional-grade photo
stories annually.

REACH | Participation from the
Government of the Netherlands,
Mexico City, and major NGOs.

PRESTIGE | Attracting National
Geographic Explorers, and win-
ners of the Sony World Photog-
raphy Awards or World Press
Photo Awards.

PARTNERS | Supported by MPB,
the European Imaging Group, the
Asian Development Bank, the
Interamerican Development
Bank, City Administrations and a
growing network of regional
SPONSOrs.

UNMATCHED CONTENT | We
have built one of the world's
most significant banks of con-
temporary water photography.

20,000+ IMAGES | A verified
archive of high-impact visuals.

OPEN ACCESS | Submissions
carry Creative Commons licens-
ing, allowing partners to revolu-
tionize their own annual reports,
campaigns, and educational
materials with waorld-class
imagery.


https://onewater.blue/contest/walk-of-water-photo-contest-on-groundwater-6fe70429
https://onewater.blue/contest/walk-of-water-photo-contest-on-groundwater-6fe70429
https://onewater.blue/contest/walk-of-water-photo-contest-partnerships-and-cooperation-4a06b2fe
https://onewater.blue/contest/walk-of-water-photo-contest-partnerships-and-cooperation-4a06b2fe
https://onewater.blue/contest/walk-of-water-photo-contest-peace-prosperity-d352b1a4
https://onewater.blue/contest/walk-of-water-photo-contest-peace-prosperity-d352b1a4
https://onewater.blue/contest/walk-of-water-photo-contest-water-towers-053a54bb
https://onewater.blue/contest/walk-of-water-photo-contest-water-towers-053a54bb
https://onewater.blue/contest/walk-of-water-photostory-contest-identities-0d019920
https://onewater.blue/contest/walk-of-water-photostory-contest-identities-0d019920
https://onewater.blue/contest/walk-of-water-photostory-contest-identities-0d019920
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In 2026, Onewater will turn its
lens toward the most fundamen-
tal human connection to water:
Life itself.

The theme jVival will illuminate
how water shapes health, lon-
gevity and well-being. We invite
photo stories that reveal both
solutions and gaps, from safe
drinking water and dignified san-
itation to clean rivers, coasts,
vibrant celebrations, and inclu-
sive leisure and sports facilities.
The contest will:

* document safe drinking-water,
sanitation and hygiene as the
foundation of healthy lives across
homes, workplaces, schools,
sports venues, and care facilities.

* spotlight sports and active liv-
ing across pools, lakes, rivers,
Coasts, community pitches, and
responsible water & sanitation at

major events.

-explore ecosystem health to
illustrate nature's intrinsic value
and how clean wetlands, rivers,
lakes, and coasts intersect with
public health, livable cities, dis-
ease risks, and sustainable fish-
eries and livelihoods.

+ center mental health, spiritual-
ity, and culture as invaluable
benefits of blue spaces.

.\
|

Photo: Playfulness © Sofija Leckaite


https://onewater.blue/contest/walk-of-water-photostory-contest-identities-0d019920
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VISIBILITY Er BRAND
ASSOCIATION

Enhance your
esteemed venues, including UN/

UNESCO headquarters, universi-

ties. and museums.

" BRAND PLACEMENT | Your logo
featured prominently across all
contest materials, digital exhibi-
tions, and global press releases.

VALUESSALIGNMENT JiAssociate
your brand dire itical
water solut ure
conservatia [
lence.
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THE ASSET | Access to a bank of
+20,000 images from previous
Sony and®World Press Photo
Award winners or NG Explorers.

COMMERCIALUTILITY | Uniguely,
S sions include mandatory
ysive Creative Commons
S This allows you to use
powerful images for V@
innual reports, newsleg
8igns, and soclal
our visual conte
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The Investment

Qur aspiration is to forge mean-
ingful collaborations with part-
ners who share our vision and
understand the profound impact
such initiatives can have. During
the first three years, the Onewa-
ter co-founders self-funded the

option 01
Global:

INVESTMENT | >660,000
AVAILABILITY | T Slot (Exclusive)

STRUCTURE | 1/5 Prize Money,
4/5 Ops

BENEFIT | Top-tier billing on all
assets globally.

One curated *EXHIBITION

contest and convened it together
with other fellow volunteers.
2024 and 2025 marked significant
leaps as MPB, ADB and other
partners stepped up as global
and regional sponsors.

option 02

Regional:

INVESTMENT | >£20,000
AVAILABILITY | 8 Slots

STRUCTURE | 1/3 Prize Money,
2/3 Ops

BENEFIT | Targeted visibility in
specific geographic markets.

Regions: Africa «» Central & East
Asia + Europe -« Latin America &
the Caribbean -« Middle-East &
Northern Africa « North America *
South Asia + South-East Asia &
the Pacific

*contact Onewater to find out about the
exhibition options in your region.

Your contribution sustains the
contest's operations and builds
the digital infrastructure required
for public voting, global reach in
multiple languages and bigger
and better public exhibitions.

option 03
Custom:

INVESTMENT | TBD
AVAILABILITY | Flexible
STRUCTURE | Tailored

BENEFIT | Specific awards (eg.
Youth, Tech) or non-cash prizes
(equipment).


https://my.matterport.com/show/?m=N8KKRm8nKyy
https://my.matterport.com/show/?m=N8KKRm8nKyy
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Photo: Forever Momentary Space.
Iceland © Weina Li


http://www.onewater.blue
http://www.onewater.blue

